
 
 
 

 

 

 
 

 
Course Title: Fashion Communication 
PP_APFM_2703_PC1_ SAND_SUMMER19 
 

         
Instructor: Katharina Sand                                                        
E-mail: sandk@newschool.edu                                                                      
Office Hours: by appointment                            
Semester: Summer 2019 
Days/Times: Mon - Tues - Wed - Thur- Fri : 9:00 am - 11:40 am 
Room #: Room 201 
 
Course Description  
This course is an immersive introduction to communication strategies in fashion and luxury 
companies. Students learn how to create and foster dialogue between a fashion brand and 
consumers. The seminars and workshops cover a range of topics such as semiotic resources for 
brand identity, advertising and event management, experiential marketing, digital and interactive 
marketing, fashion journalism, and fashion public relations in the digital age. In addition, the course 
offers a Parisian perspective of luxury company strategies and investigates heritage management 
strategies from a communication perspective. 

 
Class Description:  

 
Learning Outcomes: 
By the successful completion of this course, students will be able, at an intermediate level to: 
 

1.  Understand the strategies that define and drive the contemporary world of fashion 
communication 

2.  Assimilate communication terminology relevant to a career in the fashion and/or luxury 
industry 

3.  Develop research skills through Identifying and evaluate a number of research methods 
and sources in order to present findings in a variety of formats, visually, verbally and 
written 

 
 
 

 
 
 
 
 



 
 
 

 

 

 
 
Course Outline 
This is a tentative schedule as pace and content may change based on students’ needs. 
 

 
topic week + 

date 
activity due 

Course 
Presentatio
n 

Day 1 
Jul 1 
 

Faculty and Students 
Introductions 
Presentation of the 
Syllabus 
Definition of Fashion 
Communication 

 

Communic
ation 
Strategies 

Day 2 
Jul 2 Brand personality, Brand 

Storytelling, Market 
Segments and Target 
Audience  
 
Introduction to the Case 
Study to be Developed by 
the Students 

 

Communic
ation 
Strategies 

Day 3 
Jul 3 

Press Review by the 
Students. 
 
Positioning Luxury Brands 
via Logo/Packaging/ 
Invitation Design 
 
Conveying Fashion Brand 
Values with Lookbooks and 
Advertising Campaigns 

 

Communic
ation 
Strategies 

Day 4 
Jul 4 

Design and Communication  



 
 
 

 

 

Communic
ation 
Strategies 

Day 5  
Jul 5 

Online and Offline Brand 
Communication Strategies 

Analysis of a Paris 
based Luxury Brand 

Tailoring 
the 
Fashion 
Experience 

Day 6 
Jul 8 

Revision of Concepts, 
Guest Speaker 

 

Tailoring 
the 
Fashion 
Experience 

Day 7 
Jul 9 

Key Elements of Fashion 
Show Production 

 

Tailoring 
the 
Fashion 
Experience 

Day 8 
Jul 10 

Public Relations/ Product 
Placement and 
Endorsements  

Class Presentations 

Tailoring 
the 
Fashion 
Experience 

Day 9 
Jul 11 

Digital Storytelling    

Tailoring 
the 
Fashion 
Experience 

Day 10 
Jul 12 

Social Responsibility and 
Communication. 

 

Creating 
Fashion 
Conversa
tions 

Day 11 
Jul 15 

Long and Short-term 
Strategies to Communicate 
Brand Values 

 

Creating 
Fashion 
Conversati
ons 

Day 12 
Jul 16 

Fashion Journalism  

Creating 
Fashion 
Conversati
ons 

Day 13 
Jul 17 

Customized Content/ The 
Customer Talks Back 

 

Creating 
Fashion 
Conversati
ons 

Day 14 
Jul 18 

Assignments: The Impact 
of Technology 

Class Presentations 



 
 
 

 

 

Creating 
Fashion 
Conversati
ons 

Day 15 
Jul 19 

Open Studios + Cleaning 
classroom  

 

 
 
 
  
 
 
 
Assessable Tasks 

 
● Conduct relevant research and provide case studies when required. 
● Engage in class discussions and provide feedback to peers. 
● Present proposal outlining concept for pre-approval. 
● Written assessment. 
● In-class presentation. 
● Reading assignment in preparation for next sessions lecture & class  
● Presentation of document featuring images that are either sourced or created and a 

written component task 
 
Core Competencies 
Fashion Communication Skills 
 
Required Reading/Additional Resources 
 
Digital ressources: 

Daily online reading of Business Of Fashion (www.businessoffashion.com), WWD (www.wwd.com) 
and Forbes (www.forbes.com). 

- Fast Company (www.fastcompany.com). 

- Adweek (www.adweek.com). 

- Yatzer (www.yatzer.com) 

- Dezeen (www.dezeen.com) 

Online reports & reviews by: 

- McKinsey&Company (www.mckinsey.com/business-functions/marketing-and-sales/our-insights). 

- Harvard (hbr.org). 

Textbooks (for you to obtain): 

- Kapferer JN.,  Bastien V. eds 2012. The Luxury Strategy: Break the rules of Marketing to build 
Luxury Brands. USA & UK: Kogan Page, 395 p. 

- Thomas Dana. ed 2008. Deluxe: How Luxury lost its luster. USA & UK: Penguin Books, 375p. 



 
 
 

 

 

 
Materials and Supplies 
 

● Laptop is required. 

● Free membership to Business of Fashion: 

www.businessoffashion.com/memberships/student/about 

 
 
 
 
 
 
 
Grading and Evaluation 
Students’ ability to meet the course learning outcomes will be 
evaluated based on the following criteria:  
 

● WEEKLY Readings/assignment in preparation for next sessions lecture & class  
● Attendance in class and the timely completion of projects 
● Midterm paper 
● 1 Final Research paper/presentation  
● Class participation and engagement/ in class activities. 

 
Final Grade Calculation 

 
● WEEKLY Readings/assignments in preparation for class (10%) 

● Short assignment (30%) 
 
● 1 Final Research paper/presentation (30%) 
 
● Class participation and engagement/ in class activities (30%) 
 
100% TOTAL  
 
 



 
 
 

 

 

 
 
Grade of W 
The grade of W will be assigned by the Registrar’s Office to a student who officially withdraws 
from a course within the applicable deadline. There is no academic penalty, but the grade will 
appear on the student’s transcript. 

  
Grade of Z 
The grade of Z is issued by an instructor to a student who has not attended or not completed all 
required work in a course but did not officially withdraw before the withdrawal deadline. It differs 
from an “F,” which would indicate that the student technically completed requirements but that 
the level of work did not qualify for a passing grade. The Z grade does not calculate into the GPA. 

  
Grades of Incomplete 
The grade of I, or temporary incomplete, may be granted to a student under unusual and 
extenuating circumstances, such as when the student’s academic life is interrupted by a medical or 
personal emergency. This mark is not given automatically but only upon the student’s request and 
at the discretion of the instructor. A Request for Incomplete form must be completed and signed 
by student and instructor. The time allowed for completion of the work and removal of the “I” 
mark will be set by the instructor with the following limitations:  

  
Undergraduate students: Work must be completed no later than the seventh week of the 
following fall semester for spring or summer term incompletes and no later than the seventh week 
of the following spring semester for fall term incompletes. Grades of “I” not revised in the 
prescribed time will be recorded as a final grade of “F” by The New School’s Office of the Registrar. 
 
For further information, please refer to the following link: 
https://www.newschool.edu/registrar/academic-policies/ 

 
Program and Class Policies  



 
 
 

 

 

  
● Responsibility 
Students are responsible for all assignments, even if they are absent. Late assignments, failure to 
complete the assignments for class discussion and/or critique, and lack of preparedness for in-
class discussions, presentations and/or critiques will jeopardize your successful completion of this 
course.  
  
● Participation 
Class participation is an essential part of class and includes: keeping up with reading, assignments, 
projects, contributing meaningfully to class discussions, active participation in group work, and 
coming to class regularly and on time.  
  
● Attendance 
 
Attendance at all class sessions is mandatory. Each class day consists of one session, a morning or 
an afternoon. After two absences, students will be required to meet with an academic advisor and 
will receive an academic warning. After three absences, students may fail the course.  
Independent work to be completed outside of class is assigned each day and is an important part 
of the program. Students who do not meet the program requirements may be asked to leave the 
program.  
No refund will be issued, and program housing must be vacated immediately. If a student is over 
20 minutes late, they are tardy. Two tardies is the equivalent of one absence. 
     
Religious Absences and Equivalent Opportunity      
Pursuant to Section 224-a of the New York State Education Laws, any student who is absent from 
school because of his or her religious beliefs will be given an equivalent opportunity to register for 
classes or make up any examination, study, or work requirements which he or she may have 
missed because of such absence on any particular day or days. The student must inform the 
instructor at the beginning of the course of any anticipated absences due to religious observance.  

  
● Canvas 
Use of the Canvas online learning management system may be an important resource for this 
class. Students should check it for announcements before coming to class each week.  
  
● Delays 
In rare instances, I may be delayed arriving to class.  If I have not arrived by the time class is 
scheduled to start, you must wait a minimum of thirty minutes for my arrival.  In the event that I 
will miss class entirely, a sign will be posted at the classroom indicating your assignment for the 
next class meeting. 
 
Pre-college students are not permitted to leave class if the instructor is not present. Summer 
program staff will contact students and let them know what to do in the case their instructor is not 
present.  

  
● Academic Integrity 
This is The New School’s Statement on Academic Integrity: “Plagiarism and cheating of any kind in 
the course of academic work will not be tolerated.  Academic honesty includes accurate use of 



 
 
 

 

 

quotations, as well as appropriate and explicit citation of sources in instances of paraphrasing and 
describing ideas, or reporting on research findings or any aspect of the work of others (including 
that of instructors and other students).  These standards of academic honesty and citation of 
sources apply to all forms of academic work (examinations, essays, theses, computer work, art and 
design work, oral presentations, and other projects).” 
  
It is the responsibility of students to learn the procedures specific to their discipline for correctly 
and appropriately differentiating their own work from that of others.  Compromising your 
academic integrity may lead to serious consequences, including (but not limited to) one or more of 
the following: failure of the assignment, failure of the course, academic warning, disciplinary 
probation, suspension from the university, or dismissal from the university.  
  
Every student at Parsons signs an Academic Integrity Statement as a part of the registration 
process.  Thus, you are held responsible for being familiar with, understanding, adhering to and 
upholding the spirit and standards of academic integrity as set forth by the Parsons Student 
Handbook. 
  
Guidelines for Written Assignments 
Plagiarism is the use of another person's words or ideas in any academic work using books, 
journals, internet postings, or other student papers without proper acknowledgment. For further 
information on proper acknowledgment and plagiarism, including expectations for paraphrasing 
source material and proper forms of citation in research and writing, students should consult the 
Chicago Manual of Style (cf. Turabian, 6th edition). The University Writing Center also provides 
useful on-line resources to help students understand and avoid plagiarism. 
  
Students must receive prior permission from instructors to submit the same or substantially 
overlapping material for two different assignments.  Submission of the same work for two 
assignments without the prior permission of instructors is plagiarism. 
  
Guidelines for Studio Assignments   
Work from other visual sources may be imitated or incorporated into studio work if the fact of 
imitation or incorporation and the identity of the original source are properly acknowledged. 
There must be no intent to deceive; the work must make clear that it emulates or comments on 
the source as a source. Referencing a style or concept in otherwise original work does not 
constitute plagiarism. The originality of studio work that presents itself as “in the manner of” or as 
playing with “variations on” a particular source should be evaluated by the individual faculty 
member in the context of a critique. 
  
Incorporating ready-made materials into studio work as in a collage, synthesized photograph or 
paste-up is not plagiarism in the educational context. In the commercial world, however, such 
appropriation is prohibited by copyright laws and may result in legal consequences. 
  
  
● Student Disability Services 
Students Disability Services (SDS) assists students with disabilities in need of academic and 
programmatic accommodations as required by the Americans with Disabilities Act of 1990 (ADA) 
and Section 504 of the Federal Rehabilitation Act of 1973.  
 



 
 
 

 

 

In keeping with the university's policy of providing equal access for students with disabilities, any 
student with a disability who needs academic accommodations must contact Fabienne Maitre in 
the Office of Student Success (located in room 200 in the 45, rue St. Roch, Paris 75001 building),  in 
order to start the process with Student Disability Services (SDS), based in New York. SDS will 
conduct an intake and, if appropriate, you will be provided an academic accommodation notice for 
you to bring to me. This letter is necessary in order for classroom accommodations to be provided. 
Once you provide me with this letter, we will have a private discussion about the accommodations 
in relation to this course. You may also access more information through the University’s web site 
at https://www.newschool.edu/student-disability-services/. 
 
 
● Student Course Rating 
During the last week of the semester, students are asked to provide feedback for each of their 
courses through an online survey. They cannot view grades until providing feedback or officially 
declining to do so. Course evaluations are a vital space where students can speak about the 
learning experience. It is an important process which provides valuable data about the successful 
delivery and support of a course or topic to both the faculty and administrators. Instructors rely on 
course rating surveys for feedback on the course and teaching methods, so they can understand 
what aspects of the class are most successful in teaching students, and what aspects might be 
improved or changed in future. Without this information, it can be difficult for an instructor to 
reflect upon and improve teaching methods and course design. In addition, program/department 
chairs and other administrators review course surveys. Instructions are available online at 
http://www.newschool.edu/provost/course-evaluations-student-instructions.pdf 
  


